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Flokk provides a wide range of furniture and acoustic solutions. With

Flokk - a carefully

a shared belief in human-centred and sustainable design, each of our
brands has its own unique identity, and their own stories to tell.

curated house of

brands




Inspire great work
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Nature did not design the human body to sit still for long hours
Human factors and . -

everyday at work stations. We need movement, support and variation

to work well. To put it simply, our seating solutions contribute to the

ergon omics well-being of people - and of businesses.



Flokk at a glance: A strong growth story with high profitability fuelled by M&A

The leading provider of office chairs and seating in Europe
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A history of innovation and change with strong legacy brands in the
portfolio SBS/Flokk history — completed 6 acquisitions in the last 5 years
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The group is today the largest manufacturer in the fragmented European
office seating market

Combined market share within Lounge, Meeting and Swivel chairs — 2018(")

Western Europe Central and Eastern Europe
(Top 10) (Top 10)
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e Market share office
seating (2017)

Steelcase 5.3% Antares 5.0%
Kinnarps 41% Nowy Styl 4.6%
Dauphin 3.7% Techo 3.2%

Interstuhl 3.4% Steelcase 1.4%
Vitra 2.8% Kinnarps 1.3%
Haworth 2.7% LD Seating 1.1%
Sedus 2.6% Bene 0.9%
Ahrend 2.3% Defo 0.8%
Senator 1.5% Martela 0.8%

All others ~ 65% All others ~75%

Note: (1) Based on Interconnection 2019
° o o Western Europe: Austria, Belgium & Luxembourg, Denmark, Finland, France, Germany, Italy, Netherlands, Norway, Spain, Sweden, Switzerland and UK
° Central and Eastern Europe: Bulgaria, Czech Republic, Hungary, Poland, Romania, Russia, Slovakia, Slovenia and Ukraine



In addition to being one of the largest players in the industry, Flokk also retains the
position as one of the most profitable with margins significantly above its peers

Efficient operating set-up resulting in industry leading margins

[ EBITDA margin
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ted, lean and scalable operational platform ]

Production footprint: 8 factories globally with highly automated production and
assembly enabling “mass customization”
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Raros Norway - —

Brands produced HAG
Units produced (2019)

- Work chairs 190 000

- Canteen & conference 35 000

- Component production other brands 7000 hours
No. of production FTEs* 100
Total no. of FTEs on site 180
Revenues 820 MNOK

Flol:l:



HAG — Made in Norway
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Different and better in Flokk, Rgros

“Scientific Management”
Detailed planning
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Working in Flokk
Autonomy and responsibility




Main production sites in Poland, and Norway

HAG

*  Medium/high end market
* 10year warranty

* Developed and
manufactured in Norway

profim PRODUCT
- COST
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Production in Norway, main market Europe

COST
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Production Transportation



How to compete from Norway
Take advantage of what's unique in our culture
Compete globally. Remove trade barriers
Availability to the same market at the same conditions as our competition — EU / EEC
Stop the growing cost disadvantages in Norway by responsible salary settlements

Efficient and cost effective packaging, transportation and logistic solutions
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HAG - PROFIM - RH - GIROFLEX - BMA - OFFECCT - RBM




